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In a market saturated with spas, how do you make
vours stand out from the crowd? Find out how
to excesd client expectations, improve customer
service and pump up ho-hum [reatments.
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Technology is moving fast. and advances in spa
equipment and procedures are forcing ownars o
take on more responsibility as state cosmetology
boards struggle with regulation. Are you up to code?

? 2 Fredric's Family Reunion

The 12th annual AvedafFredric’s Mid-America Tour
celebrated success this summer with speakers,
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